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  Online Best Practices Guide

  Gynecologists

   Background
Gynecology literally means “the science of women”, but in medicine this is the specialty of care of the female reproductive system (including the cervix, endometrium, fallopian tubes, ovaries, uterus, and vagina).  A gynecologist is a physician who has a successfully completed specialized education and training in the health, diagnosis and treatment of disorders and diseases in this realm.

An obstetrician is a physician who specializes in the management of pregnancy, labor, and pueperium (the time-period directly following childbirth).

A majority of gynecologists are also obstetricians, as typically, the education and training for both fields occurs concurrently.  Thus, an obstetrician/gynecologist (OB/GYN) is a physician specialist who provides medical and surgical care to women and has particular expertise in pregnancy, childbirth, and disorders of the reproductive system.  This includes preventative care, prenatal care, detection of sexually transmitted diseases, Pap test screening, and family planning.
According to Salary.com, the current median expected salary for a Gynecologist in the United States is $220,696.


    Vital Client Details
Gynecology embodies a wide-range of treatments and therapies.  Identify your client’s specialized areas of practice and expertise.  Not all gynecologists include obstetrics in their practices.  Some practitioners provide a more advanced degree of urological care to their patients (urogynecolgists).  Other potential areas of practice include Surgery, Gynecologic Oncology (treatment of ovarian, cervical or uterine cancer), Maternity Services, Lactation Education, Continence & Pelvic Health, and General Women’s Health, including counseling on menopause.    

Typically, women begin seeking gynecological examination and treatment between the ages of 12 and 14 unless, of course, specific health issues require earlier attention.  As first and early visits to a gynecologist can be quite daunting to an adolescent, information resources geared toward eliminating the fear and mystery of this medicine can be of an enormous help to both new patients and their parents.  This type of content should be of considerable value on a Gynecologist’s website.
Site Objectives
· Provide for a quality visitor experience by creating a look and feel that utilizes the images and content provided in the most effective way to ensure brand consistency;

· Make the web site easy for visitors to navigate by providing consistent, intuitive navigation and search functionality that allows easy access to the entire site from every page;

· Provide for easy patient/practice interaction;

· Provide for a website management system that will save time and money in the future by allowing anyone with basic administrative skills the ability to update the site;  

· To create for the physician or practice an image that embodies experience, compassion and dedication to the proper treatment and wellness of their patients;   
· To educate would-be patients on the importance of gynecologic medicine, regular check-ups, and  prompt and proper treatment;
· To provide clear and concise information regarding the healthcare services that the practitioner provides, updates on new procedures and medical advances, and independent resources that allow patients to make educated and informed decisions regarding their treatment;
· To attract new patients.

Content
   
   Home Page 

· Strong imagery consistent with brand 

· Prominent primary navigation

· Goal or Mission Statement:  (Sample) –“The Pittsburgh Women’s Health Clinic—Providing complete and compassionate care for women of all ages.”  A statement such as this may be featured on the website’s homepage, or included in the “About Us” section.
About Us/Bio
Provide a brief history of the practice and its years in service, and/or bios of the Doctors of Gynecology and other therapy practitioners, including their credentialed degrees and institutions of study.    Also, a paragraph or two, personalized in the client’s voice, should provide a narrative on the company’s philosophy/mission with regard to patient care, better health, etc.  Additionally, the following headers with corresponding information should be considered for inclusion on this page:

· Location – Street address, directions and parking information
· Serving You – The aforementioned list and bios of doctors and therapists
· Insurance / Managed Care Plans Accepted – List these entities and, if apropos, a line such as: We also participate with many others so if your insurance is not listed, please call the office at (410) 555-5555 to see if we are providers or if you have "out of network" coverage.  If you have financial problems, we will work with you.
· Payments Accepted – Cash, Check, VISA, MC, Amex, etc.
· Make An Appointment – Provide phone number and email address
What Is Gynecology? 
A concise explanation of Gynecologic practice.  The opening passage of this Online Best Practices Guide should provide a template or, in fact, suffice as a definition.
A Doctor of Gynecology’s Education

In addition to four years of medical school and one year of internship, every Gynecologist spends a minimum of four years of residency (hospital-based training) in gynecology and obstetrics.  During residency, gynecologists receive special training in all aspects of women’s health care, including prevention, diagnosis and medical and surgical treatment of eye conditions and diseases. 

Often, a gynecologist spends an additional two to four years training in a subspecialty, that is, a specific area of care (for example, urology, endocrinology or oncology.) 

All gynecologists are board certified.  After approximately two years of practice, a physician in this field has passed a rigorous two-part examination given by the American Board of Obstetrics and Gynecology, designed to assess his/her knowledge, experience and skills. 

Common Medical Conditions
Below is a list of the most frequently-treated gynecological conditions.  Details of these conditions and rudimentary descriptions of treatments may be provided on client’s website, or serve as links to a gynecology resource site for further information.
· Vulvodynia (vul-voh-DINN-nee-uh) is the term used to describe chronic discomfort or pain of the vulva, especially burning, stinging, irritation, or rawness of the area.  Currently, the term is used to describe a variety of conditions.
· Vaginitis (va-jinn-EYE-tiss) is a term used to describe any disorder that causes swelling or infection of both the vulva and the vagina.  Vaginitis is different from vulvodynia because it affects the vagina, which is inside the woman's body; vulvodyina only affects the vulva, which is outside the woman's body.
The most common types of vaginitis include: 

· "Yeast" infections--Infections caused by the fungus Candida. The most apparent symptom of a yeast infection is a thick, white vaginal discharge; some women also experience a red, itchy vulva. There are many over-the-counter and prescription treatments for yeast infections. If you think you have a yeast infection, talk to your health care provider about how to treat it. 

· Bacterial vaginosis--Caused by an overgrowth of bacteria that are normally present in the vagina. This type of vaginosis is the most common vaginal infection for women of reproductive age. The most common symptom is a vaginal discharge, which is usually thin and milky; it may also have a "fishy" odor. Your health care provider can recommend medications to treat bacterial vaginosis. 

· Sexually transmitted forms of vaginitis--These types of vaginitis are most often spread through sexual contact (vaginal, oral, or anal intercourse or intimate contact), and are also called sexually transmitted diseases (STDs) or sexually transmitted infections (STIs). Some types of sexually transmitted vaginitis include: 

· Trichomoniasis--Is a curable infection. Many women with this condition don't have any symptoms; but some women do. Common symptoms include: vaginal discharge that is bubbly, greenish-yellow, and has an odor; itching and soreness of the vulva and the vagina; and burning when you urinate. Most health care providers will prescribe an antibiotic to treat and cure trichomoniasis; however, for treatment to work properly, sexual partners should be treated at the same time. 

· Chlamydia--Is a curable infection. Because chlamydia does not make most people sick, you can have the infection and not even know it. Symptoms of chlamydia include a mucus-like or pus-like vaginal discharge or pain when you urinate. But these symptoms can be mild. The bacteria can also infect your throat, if you've had oral physical contact with an infected partner. A pregnant woman infected with chlamydia can transmit the infection to her infant during delivery. In the infant, the infection can cause the lining of the eye to become swollen and red (often called pink eye). If left untreated, chlamydia can move inside the body and cause pelvic inflammatory disease (PID), which can be serious. Health care providers will prescribe an antibiotic to treat and cure chlamydia; however, penicillin, an antibiotic used to treat other infections, won't cure chlamydia. 

· Herpes simplex virus (HSV)--Also called "genital herpes," is caused by a virus. Genital herpes can be controlled, but not cured. Most women with genital herpes will have sores or lesions on the vulva, or on the outside of the vagina; sometimes these sores are found within the vagina, and can only be seen during a gynecological exam. The sores are often the source of pain for women infected with genital herpes. Your health care provider can recommend ways to control the symptoms of genital herpes. 

· Human papilloma virus (HPV)--Is caused by a virus. It can be controlled, but not cured. Some women with HPV don't have any symptoms; they don't find out they have the virus until they get the results of their annual pap smear. Other women with HPV have genital warts, usually gray, white, or purple, that grow in their vagina or rectum, or on their vulva or groin. Genital warts can be painful. Some types of HPV are known to lead to certain types of cervical cancer and other cervical problems. A vaccine has recently been developed to protect women from several strains of HPV, which could also prevent certain types of cervical cancer. 

· Noninfectious vaginitis--Is typically the result of an allergic reaction or an irritation to vaginal sprays, creams, and spermacides, or to soaps, detergents, and fabric softeners. Once you stop using the product that caused the reaction, your symptoms should go away. But, your health care provider may suggest a medicated cream to reduce the symptoms until the reaction goes away. 
· Pelvic Floor Disorders.  The term "pelvic floor" refers to the group of muscles that form a sling or hammock across the opening of the pelvis. These muscles, together with their surrounding tissues, keep all of the pelvic organs (bladder, uterus, and rectum) in place so that the organs function correctly. A "pelvic floor disorder," then, is a problem with these muscles or the surrounding tissues that leads to dysfunction of one or more of the pelvic organs.
This understudied area of women's health includes a variety of problems, the most common of which are: 

· Pelvic Organ Prolapse--Includes: Uterine prolapse--A woman's uterus drops down into her vagina. Vaginal prolapse--Often occurs after a hysterectomy (when the uterus is removed); the top of the vagina loses its support and drops. 

· Urinary Incontinence--Can occur when the bladder drops down into the vagina. Because the bladder is not in its proper location, urine can leak out easily and without a woman's control. 
· Anal Incontinence--Can occur when the rectum bulges into or out of the vagina. The rectum's location makes it difficult for a woman to control leakage. Anal incontinence can also occur when there is damage to the anal sphincter, the ring of muscle that keeps the anus closed. An estimated one-third of all women are affected by one type of pelvic floor disorder. Nearly 10 percent of that group will undergo surgery to correct a pelvic floor disorder. 

While some pelvic floor disorders may result from pelvic surgery or radiation treatments, in some of cases, the initial trigger for the problem is vaginal delivery of a child. However, researchers don't clearly understand how vaginal delivery is related to pelvic floor disorders; they can't determine which women will develop pelvic floor disorders based on length or intensity of labor.

Many women with pelvic floor disorders also reported chronic pain as a symptom of their condition. These women noted that the pain's frequency and intensity had a major affect on their quality of life. Because of its chronic pain feature, vulvodynia is sometimes included as a pelvic floor disorder.
· Pelvic Pain is a general term that health care providers use to describe steady pain, or pain that comes and goes, that occurs mostly or only in the lower abdomen area. In some cases, the pain might be severe and might get in the way of daily activities; in other cases, the pain might be dull and occur only during the menstrual cycle. Pelvic pain also describes pain that occurs during sexual intercourse.

In general, pelvic pain signals that there may be a problem with one of the organs in your pelvic area: uterus, ovaries, fallopian tubes, cervix, vagina, lower intestines, or rectum. Or, it might be a symptom of an infection.

Your health care provider will likely conduct a number of tests to find the cause of your pain. Treatment varies by what the cause is, how intense the pain is, and how often the pain occurs. Sometimes pain medication is the best option. Other times, an antibiotic may be necessary. If the pain results from a problem with one of your pelvic organs, for example, if you find out that you have endometriosis, then your treatment may be more involved.

Our Practice
Most Doctors of Gynecology are general practitioners, treating patients of all ages and a variety of conditions.  But certain practices are specialized in their care, and this should be determined as it will be a focus of the website content.  Samples:
· Obstetrics
· Urogynecology  (emphasis on urologic health care)
· Gynecologic Oncology  (treatment of ovarian, cervical or uterine cancer)
· Continence & Pelvic Health  (emphasis on bladder-related conditions)
· General Women’s Health  (focus on wide platform of health matters, incl. menopause)
· Maternity Services
· Lactation Education  (information on breast feeding)
Testimonials
Provide encomiums from previous/current patients, as well as endorsements of the practitioner’s personalized care.
Health News
Reprint significant articles from healthcare journals or the media-at-large regarding gynecologic practice.

Information & Health Links
Provide links (but never a re-direct away from client site) to valuable third-party information regarding medical conditions and treatments that may be pertinent to current and would-be patients.

Glossary
Provide definitions of commonly used medical terms.
FAQs
Frequently Asked Questions tab on the homepage should address any of the standard inquiries that patients may have regarding the medical practice and its therapies.  Some clients may even want to consider a word search function on this page to pull up pertinent information contained on other pages of the site.

Make an Appointment
Phone number of practice.  Mention operating hours.

Request Information
Provide an email field in which a would-be patient can provide their contact info and make a personalized request for information.
Newsletter
Sign-up for news on medical advances and new treatments and procedures.
Contact Us
Standard info on physical address, phone number and email.  A drop-down form to collect the contact info on potential customers seeking additional information would be highly recommended.

Site Map & Search
Perhaps include a limited search function allowing individuals to quickly find medical terms or information pertinent to their needs.
Basic Site Navigation
Below is a basic list of suggested navigation tabs for Gynecologist’s websites.  This may be greatly customized based on the nature of the consulting practice. (See previous bullet points for more elaborate descriptions.)

· About/Bio:  Bios of physicians and associates, practice philosophy, and location, insurance and payment info
· “What is Gynecology?”  A concise explanation of the practice of Gynecology
· A Doctor of Gynecology’s Education:  General background on physician training
· Common Medical Conditions:  List of most frequently treated gynecological conditions
· Our Practice:  Detail areas of specialized practice and treatment
· Testimonials:  Success stories and endorsements from client’s patients
· Health News:  Reprint pertinent news on gynecologic medicine from respected publications and websites
· Information & Health Links:  Provide independent, third party info on health matters that may be of importance to patients
· Glossary:  Definitions of standard and most-frequently used medical terms.
· FAQs:  Answers to common inquiries
· Make An Appointment: Phone number of practice

· Request Information:  Email field for requesting additional, personalized info
· Newsletter:  Sign-up for news on medical advances and new treatments and procedures.
· Contact Us:  Address, phone numbers, email, customer info request form
· Site Map & Search:  If site’s content is extensive, provide site map and search engine to facilitate access to specific info 
· Privacy Policy

Search Marketing
To make sure that prospects know about your business, utilize pay per click search marketing on the major search engines.  For small to medium sized local businesses, some search engines like Google allow clients to geographically target their search results activity.  Listed below are terms that are commonly associated with search engine marketing: 

· SEO: Search Engine Optimization – Optimizing a site so that major search engines index the site for priority listing placements associated with relevant search terms.

· Paid Search: Paying for priority search listings on a cost per click basis

· Titles and Descriptions: The text that appears in your search listing.   Titles are listed in bold letters above the description.  Titles and/or descriptions should contain the exact search term is as many cases as possible.  

Search Terms for Gynecologists
1. Gynecologist
2. Obstetrician
3. OB/GYN
4. OBGYN
5. OB-GYN 
6. Gynocologist   (intentionally misspelled)
7. Doctor of Gynecology

8. Doctor of Gynocology  (intentionally misspelled)
9. Women’s Doctor
10. Women’s Healthcare 
11. Prenatal care
12. STD
13. HPV
14. HPV Vaccine
15. Yeast Infection
16. Maternity Care
17. Herpes

18. Ultrasound

19. Birth Control

20. Contraceptives

21. Incontinence

22. Menopause

Hint: Be sure to use geographic area within search term for higher listings from local areas.  
Email Marketing
The first step in effective email marketing is to provide a value proposition on the site as to why a visitor should register for email.  Examples include special offers, new product and/or service information and industry news and information.

In order to track the effectiveness of an email campaign, special attention should be paid to the following statistics:

Open Rate: The number of emails that are opened by recipients.  HTML can track open rates while Text emails can not be tracked.

Click Rate:  The number of recipients that click on various links within the email.  Each link can and should be tracked separately.

Conversion Rate:  The number of people that take some desired actionable event once reaching the website.  Typical conversions being measured include purchases, registrations and leads.  In order to track, a piece of simple code is placed on the conversion page which matches the visitor to the link that got them to the site.

Bounce Rate:  The number of emails that do not reach the recipient.  This is due to an inaccurate address.

Opt-Out Rate:  The number of recipients that receive the email and subsequently opt out of receiving future emails.  The opt-out rate should be kept to an absolute minimum.  

Email Topics
· Promoting importance of proper care and treatment
· News on related health matters
· Information on new procedures
Web Advertising
In addition to search marketing and email marketing, certain clients may benefit from web advertising on relevant sites or ad networks.  Targeting of web advertising in order to effectively reach the appropriate audience can be done in a number of ways:

Geographic Targeting:  If the client is most interested in reaching masses of people within a geographic area, certain ad networks and sites provide opportunities to geo-target the advertising to areas as small as zip codes, while others can target cities and/or states.  Keep in mind that not all sites have the ability to geo-target.

Demographic Targeting:  Target based on the demographics of a web publisher’s audience can be effective.  The most common demographic targeting parameters include age, gender, income, education and occupation.
Contextual Targeting:  Ads typically perform best when they are delivered next to content that is relevant to the product or service being advertised.

Behavioral Targeting:  This type of targeting allows advertisers to reach people soon after they have been on a web page with relevant content, or have recently searched on terms that are associated with the product or service being offered.

Additional Online Advertising Terminology:

· CPM: Cost per thousand impressions delivered

· CPC: Cost per click

· CPA: Cost per acquisition

· CPL: Cost per lead

· CTR: Click through rate – The percentage of times a web advertisement is clicked relative to the times it is delivered.

· Conversion Rate: The conversion percentage of clicks to either leads or transactions.

· Landing Page: The page that visitors are taken to from any online marketing activity.

Relevant Site Statistics
In addition to tracking activity directly related to online marketing efforts, it is helpful to analyze the overall visitor statistics.  While it is easy to overload on information, listed below are the key user statistics that can provide insights into the effectiveness of a client’s web presence. 

· Unique Visitors: The number of unique visitors 

· Visitors: Total number of visitors including duplicate visitors

· Page Views: The number of pages viewed by all visitors

· Time Spent: The amount of time spent per visitor

· Top Entry Pages: First page of site visit
· Top Exit Pages: Last page of site visit
· Hits: This is the most misunderstood and misused term having to do with your website.  The technical definition of a hit is a graphic or text image on your website.  Each page on your website has multiple hits associated with it.

   All numbers are typically quoted on a monthly basis.

Offline Marketing
In addition to the various online opportunities to generate quality site traffic, listed below are a number of offline places to include a web address for the purpose of increasing site activity:

· Yellow Pages

· Direct Mail

· Print Advertising

· Brochures

· Stationery

· Business Cards

· Signage

· Television Advertising

· Radio Advertising

When including within advertising, provide reasons as to why to go to the website.  Reasons can include    special offers, additional information, free give-a-ways, viewing of products, online demonstrations, company video, access to company brochures etc.[image: image1][image: image2][image: image3][image: image4][image: image5][image: image6][image: image7][image: image8][image: image9][image: image10][image: image11][image: image12]
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