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MOM.COM ANNOUNCES ALLIANCE WITH MEALS.COM

Baltimore, MD – August 10, 2000     Mom.com, Inc., today announced a partnership agreement with Meals.com, a cooking and food-prep site with a 10,000-recipe database.  Under the agreement, Meals.com will supply recipe and meal planning tools as an adjunct to the Mom.com (www.mom.com) Food & Fare Channel.  Today’s announcement follows recent news that the privately held, eight-month-old Mom.com had reported record revenues this quarter and had expanded their staff by 30%.

"We're very excited about adding the wonderful resources of Meals.com to our site," said Tom Loveland, CEO of Mom.com.  “Our visitors span the whole spectrum of the ‘Mom experience,’ from working professionals to housewives and home-based entrepreneurs to soccer moms.  Providing excellent and easy-to-use recipes is a valuable feature for the busy and time-challenged mom.”

"Meals.com is looking for partners that share our goal of helping consumers save time and money,” said Jens Molbak, CEO of Meals.com (www.meals.com).  "Mom.com's users should enjoy the features and recognize the value Meals.com can bring to a busy household.”

The partnership with Meals.com is Mom.com’s latest venture in a series of recent strategic alliances with various prominent entities, including Nestle, TimeWarner and Disney’s Family.com and Go.com.  According to Mom.com co-founder Michael Teitelbaum, “The online sales and marketing community has recognized Mom.com as one of the best means to directly reach the most powerful consumer segment of the marketplace…Moms.  Between our site and a variety of email-based initiatives, we are able to deliver a very pure and responsive demographic to our partners and advertisers.”   
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About Mom.com

Mom.com (www.mom.com) is the leading resource and community site on the Web for mothers, providing practical information and emotional support for the women who experience life’s most challenging and rewarding role.  Mom.com’s visitors are moms of all ages and stages, from prenatal women to empty nesters.  Their interests and concerns are addressed on the site and in regular newsletters with intelligent and concise editorial content, covering a broad spectrum of topics.  Additionally, Mom.com provides Moms with a direct connection to merchants, products and services that fulfill their specific, targeted needs.  With women controlling 80% of consumer spending, managing the finances for 72% of U.S. households, and owning more then 25% of businesses around the world, entities as diverse as Disney, Time Warner, Amazon.com and Meals.com have recognized the value in partnering with Mom.com to reach this vast and powerful audience.

About Meals.com

Meals.com, Inc. is bridging the gap between the Internet and the supermarket.  Its network of branded and private label websites features more than 10,000 recipes which can be sorted by theme and cuisine.  The network also contains extensive search and scaling features, as well as helpful commentary and useful cooking tips. Meals.com also provides the Shopper, an online Internet kiosk, which serves as an in-store consumer access point.  Consumers can use the Shopper to print out meal plans, shopping lists, and to receive money-saving offers.  Consumers save time and money when planning meals and shopping for groceries while manufacturers and retailers receive the opportunity to communicate one-to-one with consumers through website advertising and sponsorships.  Meals.com is a subsidiary of Nestle Foods, one of the premier consumer food brands throughout the world.
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